Kuala Lumpur, the capital city and the heartbeat of Malaysia, certainly has enough tourism products to keep tourists occupied while visiting the city. This study explores the hotel managers' perception and opinion on tourism potentials of Kuala Lumpur as a tourism destination and looks at ways to develop the tourism products that are available there. Sixty hotel managers of hotels in the city area were interviewed. The results show that Kuala Lumpur lacks a number of important elements of a successful destination, and faces serious challenges such as lack of security, bad traffic, high cost and lack of cleanliness.
The capital city, Kuala Lumpur is the largest city in Malaysia with a population of 1.3 miUion (Jaafar, 2004) . In the year 2007, there were 16.5 million domestic and foreign tourists staying in Kuala Lumpur's hotels (Tourism Malaysia, 2008a) making it the most visited destination in Malaysia. Although Kuala Lumpur received the majority of the tourist in Malaysia, it is still far from becoming a successful tourism destination. In order to be a successful tourism destination, tourists must be satisfied with the tourism products and the delivery of those products (Jayawardena, 2002) . Therefore, to become a successful tourism destination, Kuala Lumpur must have tourism products that will satisfy its tourists. Therefore the research objectives are as follows: a) To explore the existing potential of the tourism situation in Kuala Lumpur. b) To identify the complaints on Kuala Lumpur as a tourism destination. c) To identify tourism products that needs to be developed in Kuala Lumpur.
Review of Literature
Tourism according to World Tourism Organisation (WTO) (1991) comprises: "the activities of a person traveling outside his or her usual environment for the less than a specified period of time and whose main purpose of travel is other than exercise of an activity remunerated from the place visited". (Page et al., 2001) . Tourism destinations are an important component of the tourism industry. Destinations are difficult to be categorized because of wide interpretations that include natural and man-made environment or a combination of both (Page et al., 2001) . Tourism destination can also be considered as a product, brand or even geographical areas (Hall, 2000; Buhalis, 2000) . Destinations could also be defined as the center of services and facilities intended to serve the desires of the tourists (Cooper et al., 1998) . According to Buhalis (2000) a destination can be perceived differently by tourists. It shall depend on the tourists' travel itinerary, cultural background, purpose of visit, educational level and past experience. Swarbrooke (2002) stated that destinations can be divided into four main types which are natural environment, man-made but not originally designed primarily to attract visitors, man-made and purpose build to attract tourist, and special events. Goeldner and Ritchie (2006) said that destinations can be distinguished according to 5 elements which were cultural attractions, natural attractions, events, recreational, and entertainment attractions.
Tourism destination could also be a reflection of an individual's opinion about a destination's perceived ability to satisfy that individual's tourism needs (Hu and Ritchie, 1993) . Van Raaij (1986) looks at destination as a product that could be natural or man-made. Man-made products include accommodation, transportation and its services, architecture and tourism facilities, while natural products may include climate, beaches, mountains, islands and flora/fauna. Leiper (1995) stated that destinations are places that tourist travels to and stay in order to obtain travel experiences. Tourism destination can be concluded as a place providing tourism products and services for tourists.
to a market for attention, acquisition, use or consumption that might satisfy a want or need. It includes physical objects, services, places, organizations and ideas". Tourism products could be regarded as tourism attractions or resources (Hu and Ritchie, 1993) . Buhalis (2000) said that destinations offer a combination of products and services to the tourist. He further listed a number of elements of tourism attractions that is quite similar with many other literature (Weaver and Lawton, 2006; Goeldner and Ritchie, 2006) . The elements are amenities (accommodations, retailing, culinary facilities); accessibility (transportation and transportation system); attractions (man-made, natural, special events); available packages, activities and supplementary services (communications, bureau de change). Murphy et al. (2000) on the other hand looks at tourism products as the tourism destination overall environment (political, cultural, social and physical) and its infrastructure.
Research Methodology
This study is part of a bigger study which looks at developing tourism products by different tourism stakeholders in Kuala Lumpur. This study employs two types of methodologies. First, quantitative research was conducted, followed by qualitative research. As the initial stage of the study was to identify the stakeholders that will be interviewed and to gather information, 100 respondents were chosen based on a convenient sampling to answer questionnaires.
Hotel managers are one of the stakeholders of tourism in Kuala Lumpur and they were chosen as respondents of this study. Sixty (60) hotel managers were interviewed based on a purposive sampling. The intemet was used to acquire the list of non-budget and budget hotels in Kuala Lumpur. They were contacted and interview dates were set before interviews were carried out.
Result and Discussions 4.1. Respondent Background
60 hotel managers were interviewed and the percentage breakdown is as follows. 55.5% from budget hotel managers, 29.5% from 3-stars properties, 9.8%) from 4-stars properties and 3.3% from 5-stars properties.
21-80%) of the hotels were patronized by domestic tourist (82%). 1-60% of the hotels were patronized by 83.6%o foreign tourist, (refer to 
Perceptions on Kuala Lumpur
Kuala Lumpur is perceived as a developing city by majority (25%)) of the respondents. 18.3%) of the respondents perceived it as beautiful. Other perceptions of Kuala Lumpur are big (8.3%)), dirty (8.3%)), busy (6.7%)), congested (5%), melting pot (5%), unsatisfactory facilities (5%) and shopping venue (5%). Table Perception on Kuala Lumpur (appendixes) shows detail of the perceptions on Kuala Lumpur by hotel managers. Perceiving Kuala Lumpur as a developing city shows that this city has the potential to grow in terms of its tourism products and as a tourism destination as a whole.
Important Tourism Issues
According to the respondents, important tourism issues in Kuala Lumpur are the taxi drivers (20%), cleanliness (15%)), security and safety (15%)) and, promotion and good information (10%)). Other important issues include public transportation, maintenance of tourist attractions and traffic. Table Important tourism issues in Kuala Lumpur (appendixes) for the details on important tourism issues.
Tourist Complaints
Based on Table Complaints by Domestic Tourist on appendixes, respondents said that complaints by domestic tourists on Kuala Lumpur are on its taxi (33.3%), bad traffic (21.7%)), lack of cleanliness (11.7%)) and expensive (8.3%). Meanwhile, the foreign tourist complaints are on its taxi (31.7%)), lack of cleanliness (28.3%)), safety and security (10%)), bad traffic (6.7%)) and problem with transportation (6.7%) (Table Complaints by Foreign Tourist on appendixes). It is clear that the foreign tourist felt that there are more problems with the lack of cleanliness, unsafe surrounding and transportation in Kuala Lumpur. On the other hand, the domestic tourists have more complaints on the traffic jam and the high cost of living of Kuala Lumpur.
Tourism Product
55.7% of the respondents have the opinion that Kuala Lumpur has enough tourism products and 41%) stated otherwise. This shows that Kuala Lumpur may have enough tourism products but the products were not well developed, and therefore were not visible to some respondents.
In this study, the tourism products that need development according to the respondents are ecotourism (10%), cultural attractions (10%), other types of attractions (10%), entertainment (8.3%) and good services (5%). Development on other tourism products such as facilities, transportation, culinary venues.
shopping centres, recreational activities and medical tourism are also important for Kuala Lumpur to be a successful tourism destination. From this study we can conclude that tourism products can be divided into two, firstly the core tourism products such as shopping centres, city forest, and other tourist attractions, and secondly the supporting tourism products such as transportation system, security, public facilities and others. As Kuala Lumpur has enough core tourism products, no new product needs to be introduced but these core products must be developed and maintained properly. Improvement and development of supporting tourism products are very important to ensure that the core products will stay attractive to tourists. Table Travel Products that Need Development (appendixes) for the detail breakdown of the tourism products that needs to be developed for Kuala Lumpur.
Conclusion
Kuala Lumpur has the potential to be a successful tourism destination if the tourism authorities look into the development of certain core and supporting tourism products. In this study we can conclude that the core tourism products that definitely need to be developed are cuhural attractions, culinary, shopping and ecotourism. As a multicultural city, Kuala Lumpur should take this opportunity to showcase the different cultural ethnicity that can be found easily within the city. Although there are a number of cultural activities that tourist can experience but the study showed that this is not enough.
Tourism authorities of Kuala Lumpur need to act on the complaints of both domestic and foreign tourists. Taxi services seem to be the source of the most displeasure of the tourists. The high fare and the rudeness of the taxi drivers are to be the main concern of the authorities. Beside this, the cleanliness, and the security and safety of the city also leave much to be desired. Fast reaction and effort should also be made by the relevant authorities to clean up the city. Effort should also be made to upgrade the standard of security and safety features in Kuala Lumpur. These show that the developments of supporting tourism products are vital for Kuala Lumpur to be a successful tourist destination. 
